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WELCOMING OUR NEW STUDENTS
IMA STUDENTS BIRTHDAYS IN JULY
Amol Dosanjh, Elizabeth Dranitsaris, Chantal Luo, Angela
Liang, Miguel Balines, Brian Lo, Brayden Fung, Mia Giard,
Hayden Chung, Caio Costa, Kelly Chen, Alec Dong, Kyra
Sophie Oszlai, Kanimoli Rajkumay, Aelous Wong, Jason
Gao, Angelina Kostantin, Deekshana Subramanian,
Leonardo W. Qu, Chanjica Parameswaran, Thivya
Jeyapalan, Liam James, Ngo Xavier Manalastas, Aaran Ajay,
Giancarlo Montanaro, Alyssa Spataro, Eva Montanaro,
Jaemie Madayag, Kailyn Chin, Jeffrey Kan, Ryan Baldry,
Alyssa Talledo, Gabriella Boscia, Tara Mansfield

HAPPY BIRTHDAY!
IMPORTANT DAYS IN JULY
July 1. Canada Day. IMA is open.

NEWS
GET 3 FREE LESSONS WITH THE PURCHASE OF A PIANO
If you are ready to purchase a high quality pre-own piano
through one of the IMA partners, 3 of your lessons at the IMA
will be free. Call our Office or e-mail
Office@InternationalMusicAcademy.ca for more information.
Pre-own piano is a great investment that comes at an attractive
price, with a free tuning and delivery.

GET A $30 CREDIT ON YOUR NEXT MONTH TUITION
We have been very pleased with the continued success of our
students. They have improved a great deal and we share their
excitement with their families, friends, neighbors, and
schoolmates. We appreciate your interest towards our programs
and services. We are always very happy to welcome new
students of all ages, levels, and instruments to the iMA. Please
tell your friends about your experience with the International
Music Academy.
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Do you know someone who is thinking of taking music lessons or
who has children who may be interested in getting their hands
on a musical instrument or singing? Do you know a teenager
who needs a high school OAC credit? Do you know an adult who
has wanted for a long time to learn how to play a musical
instrument but has never had the time or inclination? Please tell
them about the IMA.
As an appreciation for your referral, we will give you a $30 credit
for each new student who registers at the International Music
Academy as a result of your referral.

PERSONALIZED IMA GIFT CARD
The IMA offers personalized Gift
Cards that could be used as
thoughtful birthday, holiday,
bar/bat Mitzvah, graduation gift
or for any other occasions as
well as to encourage someone
to start learning a musical
instrument or singing. The card can be used for any products or
services.
The gift card is available for any amount. As cards are
personalized with the name of the person who will receive it as
well as with the name of the person who purchase it, requests
have to be made 1 day in advance. Cards can be ordered in
person, by phone at 905.489.4620 or by e-mail at
info@InternationalMusicAcademy.ca. At the time the card is
ordered, a non-refundable $5 deposit is required. The full value
of the card is paid upon pick-up (and the deposit is credited
towards the purchase price). Payments can be made by any
major credit card, cheque or cash as well as through the
accounts of the IMA Clients.

FOLLOW US ON
Stay in touch and follow the IMA latest news on Facebook. Visit
https://www.facebook.com/International-Music-Academy1944567629154903 and become a friend of the International
Music Academy.

COMPOSERS’ ANNIVERSARIES IN JULY
1/07/1925 - Satie died
2/07/1714 - Gluck was born
3/07/1854 - Janacek was born
4/07/1623 - William Byrd died
7/07/1860 - Mahler was born
8/07/1882 - Percy Grainger was born
9/07/1879 - Respighi was born
10/07/1895 - Carl Orff was born
11/07/1937 - Gershwin died
13/07/1951 - Schoenberg died
23/07/1757 - Domenico Scarlatti died
29/07/1856 - Schumann died
28/07/1750 - J.S. Bach died
28/07/1741 - Vivaldi died
31/07/1886 - Liszt died
Where you born or do you know someone who was born on the
same day as these famous composers? Drop us e-mail at
info@InternationalMusicAcademy.ca to let us know.

FEATURED TEACHER OF THE MONTH

Suzanne Marfise, M.Mus., B.Mus.
Piano Studies, Music Theory
Ms. Suzanne Marfise has
graduated with honours from the
University of Toronto, after
earning an ARCT in piano
performance and music theory
from the Royal Conservatory of
Music. She has taught piano and
theory in the Greater Chicagoland
in the Illinois (USA) where she was
also an Accredited member of the
Chicago North Shore Music Teacher's Association. After moving
to Toronto in 2004, Ms. Marfise has established herself as an
expert in teaching piano to all ages. She strives to develop and
interpret teaching concepts as required, in order to maintain the
student's interest while, at the same time, keeping the required
curriculum at the forefront. She has taught piano of different
genres including, classical, jazz, blues and pop/Broadway, as well
as music history, harmony, and voice. She provides a wellbalanced learning experience that focuses on building strong
technical background and flourishing self-expression. Her
students are consistently prepared to graduate with 1st Class
Honours and Honours with Distinction from the Royal
Conservatory of Music, from the early beginners to the
Associates of the RCM (ARCT).
Mrs. Marfise was happy to answer a few questions for our
students and parents:
1. What do you like most about teaching? Teaching is exploring
the true inner values of the student, as well as sharing in

valuable times together learning through a window of colour and
being inspired. It's a wonderful and exciting experience as an
instructor to help the student set long and short-term goals,
while flourishing in areas of creativity, critical thinking and selfdiscovery. I enjoy helping students to learn and understand their
most complex of tasks by communicating very clearly on the
different ways of learning and believe we all learn from different
angles according to one’s personality. When we share and
observe growth expansion together, my students experience
excellence and joy in class, thus driving a more upward spiral
that won't quit.
2. How do you inspire students to practice more? As a role
model and instructor, it's valuable to develop a great relationship
with my students. This naturally puts them in a position in
wanting to please such as a more desired feeling about
practicing. A very important point I will say here is, teach the
student how to practice. I go through teaching a piece the same
way that I would expect them to practice. Duplication of the
minds. It's quite specific with each and every student. Offer to
them a piece to practice. as long as all other materials are
practiced as expected. I truly believe in the reward system, as it's
human nature to feel you are the best and on top of things. I
offer the point system and stickers, which initiates the student to
excel in practice time and build solid habits. Another motive that
I truly find challenges the student are practice logs, given to
them either on a weekly or monthly basis. This is an inspiration in
keeping track of their progress, plus it's brought to class each
week, usually with confidence. A reward is in place. Music
students have great imaginations, so why not put it to good use
by preparing their own little composition or write a musical story
each week. More pats on the back!
3. What roles does performance play in student’s
development? When the student performs, it's a great
opportunity for them to be noticed by as many people as
possible. After all, we have studied our pieces so much and are
so proud of our accomplishments and limitations. This is an
opportunity to be appreciated by friends and family. Given to
their success, confidence now leads the way from that final
applause.
4. Who are your favourite composers? J.S. Bach, J. Brahms,
Christopher Norton, Claude Debussy and Elton John. Each
composer is quite different and lends itself to interesting colours
and depths of listening, playing and learning.
5. What was the last piece of music (sheet music or a recording)
you purchased for yourself? It is called "Jeux d'eau" (Water
Games), by Maurice Ravel, known as "Fountains", describing a
scene of water games. It was introduced in the mid 16th c. It was
composed in the form of a joke, as the Italian water garden jets
would turn on suddenly. By playing this composition, it hinges
onto this surf of water using colourful chords, arpeggios and
cadenzi on the very high notes. I love the sound and the feeling
of water moving, through the progressing trail of harmonic
passages.

• What are your other hobbies, besides music? My other
hobbies are swimming and singing besides playing the piano

FEATURED STUDENT OF THE MONTH

Ava and Dia Pascual

• Favourite food? I love to eat noodles/pasta, soup and Adobo (a
Filipino pork stew)
• What is the coolest thing you’ve learnt in your lessons in the
past three months? The coolest thing I have learnt in my lessons
is I am always learning new keys and new songs
• Do you have any performance coming up? No upcoming
performance. At home, I sometimes sing and my dad plays the
guitar and my sister Ava plays the piano. I am interested to take
voice lesson too at IMA
E-mail to info@InternationalMusicAcademy.ca a photo of yourself
(or your child) together with the answers of the questions above.
The deadline for submissions is the 15th of every month. We will
feature you in one of the next issues of the newsletter.

Ava:

FEATURED ARTICLE

• What instrument do you play? I started playing the piano
when I was 4 but I stopped. I continued my piano lesson when I
was 9 with IMA this time and never took a break ever since.
• How long have you taken lessons? I have been taking piano
lessons since 2017, about 3 years now
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THIS IS HOW COVID-19 IS AFFECTING
THE MUSIC INDUSTRY

• Who are your favourite musical artists? My favourite musical
artists are Billie Eilish and The Beatles.
• What are your other hobbies, besides music? I like to draw,
play volleyball and swimming
• Favourite food? My favourite foods are eggs, salad,
sandwiches, and pizza
• What is the coolest thing you’ve learnt in your lessons in the
past three months? The coolest thing I have learnt in the past
three months is the online music lesson. I was able to continue
my piano lesson from home despite of covid-19 and the staff and
teachers are very accommodating and helpful. Thank You.
• Do you have any performance coming up? No upcoming
performance. Just at home, jamming sessions with my dad who
plays the guitar and my sister Dia who loves to sing.

Emily dressed as Elton John and Molly as Lady Gaga watch the
concert One World: Together At Home, as the spread of the
coronavirus disease (COVID-19) continues, Henton, Britain, April
18, 2020.
•

Dia:
• What instrument do you play? I play the piano and sometimes
ukulele when I feel like to
•
• How long have you taken lessons? I have taken piano lessons
with IMA since 2017, I was 5 years old.
• Who are your favourite musical artists? My favourite artists
are Macy and Lennon and Maggie Rogers

•

The music industry has been hit hard by coronavirus with live
performance revenue the biggest casualty. A six-month
shutdown is estimated to cost the industry more than $10bn in
sponsorships, with longer delays being even more devastating.
The industry is fighting back with new ways to monetize music
consumption and innovative models: Fortnite hosted a live rap
concert that attracted nearly 30 million live viewers.
The crisis is likely to accelerate underlying trends in the music
industry, based on the importance of streaming, which has
grown from 9% to 47% of total industry revenues in just six
years.

The business model of music
The global music industry is worth over $50 billion, with two
major income streams. The first, live music, makes up over 50%
of total revenues and is derived mainly from sales of tickets to
live performances.
The second, recorded music, combines revenue from streaming,
digital downloads, physical sales and synchronization revenues
(licensing of music for movies, games, TV and advertising).
Recorded music today is close to the industry’s pre-piracy peak, a
testament to the growing adoption of streaming services by both
music labels and consumers. Streaming now makes up almost
half of recorded music revenue.

news media (especially TV), while fewer commuting journeys and
the gym closures have shifted listening to different parts of the
day.
2. Advertising spend
The music industry is also subject to reductions in advertising
spending that are happening worldwide. A survey by the
Interactive Advertising Bureau shows that around a quarter of
media buyers and brands have paused all advertising for the first
half of 2020, and a further 46% have reduced spending. This,
combined with an approximate one-third reduction in digital ad
spending, will affect ad-supported music channels – and
therefore both total industry revenue and individual income for
artists. Spotify announced that it missed its first quarter
advertising targets in light of changes to ad budgets.
3. Distribution

The effects of coronavirus on the music industry
1. Sales and streaming
In the wake of the pandemic, physical sales, which represent a
quarter of recorded music revenues, are down by about onethird – unsurprising given the closure of retail stores – while
digital sales have fallen around 11%. This aligns with general falls
in discretionary spending.
Evidence also shows that the way people listen to music is
changing in light of coronavirus. In China, Tencent Music
Entertainment (TME) reported changes to listening behaviour
during the pandemic, with more consumers using home
applications on TVs and smart devices.
“While there was some impact on our social entertainment
services, we have started to see a moderate recovery recently. In
the first quarter of 2020, online music subscription revenues
increased by 70.0% year-over-year. The number of online musicpaying users reached 42.7 million, a year-over-year increase of
50.4%.” Tsai Chun Pan, Group Vice President, TME Content
Cooperation Department.
Spotify, which also added subscribers during the first quarter of
this year, has likewise noted the change in consumers’ routines,
saying that daily habits are now reflective of weekend
consumption, as well as relaxing genres rising in popularity.
In terms of the amount of music consumed, initial data showed a
reduction in streaming of 7-9% in some markets – though this
appears to have recovered. At the same time, on-demand music
video streams have increased. The reasons are linked to a change
in behaviours: the pandemic has intensified peoples’ focus on

On the distribution side, there is a growing list of artists delaying
releases to later in the year. In part this is due to the inability to
use tours to promote new albums, and live music in general has
been dramatically affected. An extensive list of major concerts
and events have been cancelled.
As long as bans on large gatherings continue, live performance
revenue is almost zero – effectively cutting the industry’s total
revenue in half. Ticket and merchandise sales aside, a six-month
shutdown is estimated to cost the industry more than $10bn in
sponsorships, with longer delays being even more devastating.
In addition, the post-pandemic outlook appears challenging and
growth forecasts for live music are expected to be revised
significantly. Rebuilding consumer confidence in the sector will
be difficult: one survey shows that, without a proven vaccine,
less than half of US consumers plan to go to concerts, movies,
sports events and amusement parks when they reopen. This will
affect artists hugely – they generate around 75% of their income
from live shows, even as data shows that a growing share of live
music revenue goes to the top 1% of performers (60% in 2019,
versus 26% in 1982).
In response to the immediate pressures, the industry has
developed actions to mitigate the impact of COVID-19.
Public-private support mechanisms for artists and crews
The industry has rallied around its community with several
funding efforts available to people whose incomes have been
affected by coronavirus. These include significant donations
from Universal Music Group (UMG), Live Nation Entertainment,
as well as streaming giants such as Spotify, Amazon Music, TIDAL,
YouTube Music and countless others. China’s largest music
platform, Tencent Music Entertainment, is also joining
efforts through its parent company.

Many providers have set up mechanisms that allow consumers
to donate directly to funds of their choice; other
examples include interest-free advances on royalty
payments for hardship cases resulting from suspensions in music
and event production.
The public sector is also responding. Governments around the
world have developed aid packages for industries and workers
affected by the crisis, collectively amounting to trillions of
dollars in spending, grants and loans. These stimulus bills are not
specific to the music industry, but many contain provisions for
media, arts and culture businesses, as well as widening safety
nets for workers affected.

Artists and labels will retain close links to streaming platforms,
venue operators and event promoters to distribute music.
The crisis may accelerate underlying trends in the music industry.
These are based on the importance of streaming to the industry,
which has grown from 9% to 47% of total industry revenues in
just six years.

New ways to engage 2with fans
In the initial wake of bans on mass gatherings, some
venues offered livestreaming of performances. However, even
these formats have been suspended as those sites have closed.
Now, artists are going direct to fans from their own homes, using
services like Twitch, Instagram TV and others. This is not new,
but the pandemic has expanded the audience available, and
record labels are facilitating it by providing live streaming
equipment to performers. Streaming platforms have also
enabled new monetization methods, including memberships to
artist channels that allow early or exclusive access to content, as
well as virtual gatherings and paid-commenting features.
In China, Tencent Music Entertainment released data about the
impact of these measures. Tsai Chun Pan says that, through its
programme Tencent Musicians, “More than 80% of the
musicians receiving exclusive income incentives saw their income
increase by over 50%, while more than 40% of the artists
reported their income increased by 100% or more.”
These new ways for musicians, labels and venue providers to
engage with followers might be a strategy for stronger long-term
connections with audiences. The industry is getting behind such
efforts: Vivendi, for example, has developed a platform for artists
to perform, engage with fans and share content – it makes no
money from the platform itself, but indirectly benefits from
royalties and sponsorships. And Verizon is working with partners
such as Live Nation Entertainment to organize virtual events and
video series.
Long-term gains?
Looking to the long-term, the core value chain of the music
industry is likely to remain largely unchanged. Professional artists
release music via one of the big three record labels – UMG, Sony
Music or Warner Music – or alternatively through an
independent publisher. This operating model represents 97% of
recorded music by market share and may see fluctuations – but
upheaval is unlikely.
In addition, the integration of songwriters, composers and postproduction engineers in the development of music is not
expected to change, though more work may take place remotely.

Record labels have increased their valuations in recent
years, attributed largely to the growth in consumers using paid
streaming services, and several are now preparing to go public.
As consumption has grown, spending habits have changed. While
some consumers take on more subscription services at home,
others have opted out of subscriptions under financial pressure.
Services with a dual business model are able to retain their
customer relationship through the crisis, churning into a free-toconsumer, ad-funded model until the economy recovers. As
consumption patterns have shifted to in-home during the crisis,
device- and platform-agnostic services have been able to follow
listeners.
Maintaining adaptable monetization strategies may open new
avenues for the industry to work with other sectors in the future.
For example, gaming and TV integrate songs, compositions and
musical scores into their content – but these synchronization
revenues currently account for only 2% of recorded music
revenue. The business frameworks for synchronization deals are
currently underdeveloped, so there is an opportunity for growth
– even if it is a long way from reaching a comparable share of
revenue to streaming.
China provides an indication of how flexibility could work in
practice. During the coronavirus crisis, music streaming platforms
there introduced tipping as a new way for consumers to support
artists. In the future, platforms could take a cut of these
payments, thereby developing a new revenue flow built on
streaming.
As music consumption is increasingly digital, there is a growing
role for third-party platforms in shaping music distribution,
discovery and consumer behaviour. During the
pandemic, Fortnite hosted a live rap concert that attracted
almost 30 million live viewers, underlining the potential
for cross-industry partnerships to engage users and promote
artists in a new way. It is likely that rights owners and

distributors will continue to adopt similar approaches going
forward.
Furthermore, it suggests that the industry is thinking about ways
to do this without relying entirely on streaming and physical
performances. Streaming may be highly effective in reaching
consumers, but it leaves rights holders more reliant on thirdparty platforms, but a quirk in the streaming business model
showcases how the relationship with these providers may
change in the future. In general, platforms pay rights holders a
minimum proportion of revenue from subscriptions – for Spotify,
around 65% – with additional compensation determined by
number of streams.
This arrangement has two implications for the industry. First, it
incentivizes streaming services to drive consumption toward
non-licensed audio forms, such as podcasts. Evidence suggests
the shift has already started: since 2014, music as a share of total
audio consumption has decreased about 5%, and spoken-word
consumption has increased across every age group. If the
proportion of music streaming declines, it creates scope for
platforms to renegotiate their relationships with record labels.
The second implication relates to the content itself. Research has
shown that songs are getting shorter and snappier, mainly in
response to the need to boost the number of individual plays.
Other players are adapting, as Tsai Chun Pan describes: “Short
video is a new entertainment model. This model has a huge
demand for music content, which has not only brought us many
new opportunities but also provided us with a new content
promotion and distribution channel.” TikTok, already changing
how consumers discover music, is developing its own streaming
service that is expected to contribute to these evolving
dynamics.
To comment on this story or anything else you have read in the
Newsletter, head over to the IMA Facebook page or message us on
Twitter.

International Music Academy

GIFT CERTIFICATE
for new students only
1 offer per family

ONE FREE LESSON
Call the IMA Office at
905.489.4620 (Markham) or
905.640.6363 (Stouffville)
to schedule your first lesson.

Once scheduled, the lesson cannot be rescheduled. Cannot be
combined with any other offer. No refunds, no exchanges.

Music is sooooooooo beautiful!

Register for lessons by
July 15, 2020 and receive

$50 off

New students only. 1 offer per family
Cannot be combined with any other offer.

REFER A NEW STUDENT and
GET ONE FREE LESSON!
When you refer a new student to the IMA, who
registers for lesson, you will get one free lesson for
every new student. So, if you refer the IMA to 2 new
students, we will give you 2 free lessons; for 3 new
students – 3 free lessons etc. Fill in the coupon
below and leave it with the IMA Office
administrator.
Your name: ______________________________
Name of the new student: __________________
You can print or photocopy this coupon as many times as you need.

Cannot be combined with any other offer.

